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001 BUSINESS MODEL

Input

Resources and relationships
that Clariant draws upon
for its business activities.
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External Environment

Societal Trends and Market Drivers

Clariant Output

Vision, Mission, Corporate Values Results from Clariant’s business
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FEEDBACK

OUTCOME ACHIEVED FOR

Stakeholders

Clariant constantly engages with its stakeholders to stay attuned to their needs and gain feedback on how
to best create value for them.






